
The Glamourous at MIPEL110 
THE GLAMOUROUS is an exhibition space for emerging designers and established buyers.
Four esteemed buyers “adopt” four up-and-coming designers, giving visibility to their collections both within the trade 
fair’s dedicated area and in their stores’ window displays.
The prestigious boutiques taking part in the project, supported by the Italian Chamber of Fashion Buyers (Camera 
Italiana Buyer Moda) - The Best Shops, are: L’INDE LE PALAIS, MANTOVANI, PENELOPE and SUGAR, respectively 
coaching Filippo Pugnetti, Giacomo Zanchetti, Tommaso Cecchi De Rossi and Luca Lucaroni.
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SUGAR
Sugar is a neutral vessel, a media channel that finds, 
decodes, interprets and offers styles and trends from all 
over the world to customers in their area.
2 multi-brand luxury boutiques, one for women, the 
other for men, and a concept store called SUGAR 1.
Giuseppe Angiolini, store owner and honorary President 
of the Camera Italiana Buyer Moda, founded SUGAR 25 
years ago in Arezzo. Over time it has become an important 
mainstay of the Italian and international scene. Display 
windows feature strong images that mirror the “spirit” of 
the shops. Even the interiors are carefully detailed; each 
season they’re modified, updating their colour scheme 
and adapting the space to the products and trends.
Sugar offers its customers a variety of high-quality choices 
with personality, matching designer-label, sophisticated, 
accessible Italian products.

STORE DESIGNER

LUCA LUCARONI
L  U  C  E is a way of being, the path taken by its designer, 
Luca Lucaroni, and its continual evolution.
L U C E represents the juxtaposition of sophisticated 
materials combined by expert hands in completely 
unique structures that have never been seen before.
L U C E is completely manufactured in Italy and uses 
experimental, high-quality artisan components from 
all over the world, obsessive care in the selection of 
materials, research based on a big-picture view, without 
limits, to seek out the best resources available.  



MANTOVANI
Mantovani stores, in business for over 60 years, represent 
the right mix of tradition and the future. For three 
generations, the Mantovani family has sought to best 
satisfy the needs of customers as they search for clothing, 
footwear and accessories of indisputable contemporary 
style. The innovation process, in which there is continual 
investment in resources and personnel, has never been 
interrupted. Every two years, new properties have been 
acquired, stores renovated, and new shops, offices, 
tailoring studios and warehouses opened.
The main sales floor in San Giovanni Valdarno occupies 
more than 500 sq. m. and is dedicated to the top men’s 
and women’s lines from the best international brands. 
Two more shops, also in San Giovanni Valdarno, are 
aimed at a younger and more exclusive customer.
The Max stores, Mantovani n°28, and
Mantovani C.D.P. are distinguished by a refined selection 
of the best brands. Mantovani has recently begun selling 
online as a partner of one of the largest e-commerce 
platforms.

STORE DESIGNER

GIACOMO ZANCHETTI
A passion for craftsmanship and modernity has been 
Zanchetti’s core value since 2011. The search for 
perfection, experience, and the craftsmanship of master 
artisans are joined with innovative production techniques 
and select materials, inspected at every step to create 
unique bags in forms that are both modern and vintage.
Zanchetti has participated in the prestigious “Who is on 
next?” competition backed by Vogue Italy and Altaroma, 
expanding brand visibility and networks in a short time to 
reach more than 13 countries in the world. 
The Zanchetti studio is located in a historic site, symbolic 
of the designer’s goal to project artisan craft into the 
future. 



PENELOPE
Penelope was founded in 1969 in the city of Brescia and 
is led by Roberta Valentini, creative source for the store. 
Over time Penelope has spread throughout Italy and each 
store is characterised by a vibrant personality and style. 
Penelope has become famous worldwide for its trend-
setting, avant-garde style and eclectic mix of brands. 
Among the various stores, three stand out: Penelope, the 
origin of research and main store, BoysLoft /Apt.28, a 
unisex store for younger customers, and Penelope Sposa, 
the bridal shop.

STORE DESIGNER

TOMMASO CECCHI DE’ ROSSI
Cecchi de’ Rossi is a contemporary craftsman with a 
strong passion for working with and naturally dyeing raw 
materials.
Nature is in fact the main source of inspiration for Cecchi 
De’Rossi, always searching for beauty that is as delicate 
and robust, intense and sensual, as we and nature are.
Constant evolution and artisan technical research ensure 
attention down to every last detail while remaining 
connected to natural workmanship of the materials. His 
bags and accessories are made from vegetable-tanned 
leather and natural colours. A true tribute to nature.
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Designer Profile 

FILIPPO PUGNETTI 

 
 

 
Nato a Parma nel 1983, Filippo Pugnetti si è accostato al mondo della sartoria maschile assecondando la 

propria passione per il tailoring, grazie ad un incontro fortuito che lo ha portato al primo incarico per la 

realizzazione delle divise di un noto locale di Parma, a cui seguono altri incarichi. 

Grazie a queste esperienze lavorative parallele e agli studi presso lÕIstituto di M
oda Industriale di Brescia, 

Filippo inizia a sviluppare un approccio che predilige lÕattenzione per le costruzioni, la precisione dei 

dettagli, le proporzioni studiate, peculiaritˆ che in seguito identificheranno il suo personale progetto di 

accessori. 

 
Nel 2008 si avvicina al mondo della pelletteria grazie ad un laboratorio artigianale specializzato nella 

lavorazione di pellami esotici e preziosi, grazie a tecniche artigiane tramandate dal Settecento, nel quale 

impara il mestiere. Per due anni lavora come assistente del capo artigiano, preparando i cartamodelli in 

cartone, assemblando le borse, incollando e tagliando pellami pregiati, fino ad arrivare allo sviluppo delle 

nuove collezioni dellÕazienda e instaurando collaborazioni con Laura Buccellati e Tanino Crisci. 

 
Per la FW

2009 e la SS2010 disegna le borse per il designer Francesco Scognamiglio e nel 2010 collabora 

nellÕufficio stile di Chloè a Parigi.  

Rientrato a Firenze, dal 2011 al 2012 è Senior Designer da The Bridge, dove è responsabile del prodotto, 

dal moodboard di collezione, alla selezione dei materiali, alla preparazione dei disegni tecnici per i 

modellisti. 

 
Nel 2013 viene chiamato a Dubai con lÕincarico di studiare i nuovi codici estetici per una piccola azienda di 

pelletteria specializzata nella lavorazione della pelle di cammello, dove crea dei carry-over che diventano 

dei best seller, riposizionandone il marchio nel segmento lusso. Le borse catturano lÕattenzione della 

famiglia reale, diventando un must-have grazie a molte celebrity e blogger locali. 

Nel 2014 decide di rientrare a Parma, per dare vita al proprio brand, nella cittˆ che per prima, con il suo 

connubio inestricabile di tecnica e arte ha ispirato la sua visione creativa. 

 
Non solo designer e non solo artigiano, nella collezione Pugnetti Parma, Filippo ha saputo combinare la sua 

formazione tradizione con lÕapertura al nuovo, il glamour funzionale e lÕartigianalitˆ più evoluta.  

La dinamicitˆ creativa di Pugnetti Parma si fonde con la conoscenza delle tecniche dei maestri artigiani 

pellettieri che negli anni Ô50 disegnavano a mano i cartamodelli, assemblandoli e valutando con precisione 

le proporzioni di ogni singolo elemento. Una metodologia utilizzata tuttora per creare i modelli Pugnetti 

Parma: per affinare lÕarte di lavorare i pellami pregiati e le tecniche per confezionare prodotti esclusivi, 

Filippo Pugnetti rinuncia al supporto del computer, dedicandosi allo studio meticoloso del cartamodello in 

ogni suo dettaglio.  

 

 

L’INDE LE PALAIS
Founded in 2001, L’Inde Le Palais has become one of 
the most important Italian multi-brand stores and a key 
reference in luxury retail offering products that include 
established and emerging brands, in an exclusive selection 
of the most prestigious brands alongside a careful selection 
of designers at the forefront. The company manages its own 
sales through a traditional distribution network, divided 
among the 1600 sq. m. of two historic buildings in Bologna, 
and through e-commerce. The women’s store is known for 
its elegance, a luxurious environment where fashion and 
design live together harmoniously in a historical framework. 
The store for men, a few steps from L’Inde Le  Palais Donna, 
features a space where new contrasts with old, and urban 
minimalism contrasts with baroque. The space houses 
exhibits and shows, confirming the “experiential” essence 
of the store. Re Sole L’Inde Le  Palais, inspired by the luxury 
of the 1950s, is a sophisticated, elegant restaurant, event 
and meeting space for the fashion world and beyond

STORE DESIGNER

FILIPPO PUGNETTI 
Born in Parma in 1983, Filippo Pugnetti first approached the 
world of men’s tailoring, then dove into different parallel 
work experiences. After studies at the Institute of Industrial 
Fashion in Brescia, Filippo began developing his personal 
approach, which brought him to the world of leather 
goods in an artisan workshop specialising in exotic and fine 
leathers. He worked as assistant to the head craftsman and 
developed new collections that allowed him to establish 
important connections. After important collaborations 
with Chloè in Paris and The Bridge in Florence, in 2013 he 
worked for a leather goods company in Dubai, repositioning 
the brand in the luxury market and capturing the attention 
of the royal family. The bags became must-haves thanks to 
many celebrities and local bloggers. In 2014 he returned to 
Parma to create his own brand. 
The creative dynamism of Pugnetti Parma is based on 
the knowledge and techniques of master leather artisans 
who, in the 1950s, designed the patterns by hand that are 
still used today to create the models. Filippo Pugnetti has 
renounced the use of computers and is dedicated to the 
meticulous study of the pattern in every detail.


